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Data sources

• ITIC’s analysis on the impact of Covid-19 on the tourism industry in 
Ireland

• Survey issued to members of the Kerry Tourism Industry Federation in 
partnership with Kerry County Council – 353 responses received

• Labour Force Survey data



Participant profile
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Business Seasonality
Is your business open year round?
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For businesses NOT open year round, what 
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Employment Figures
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Transport Operator, 224 Other Accomodation, 323

Retail, 464

Other, 498

Visitor Attractions, 
561

Pubs, 709
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Markets



Main Visitor Markets
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Have you put in place any marketing strategies 
to drive sales once restrictions are resolved?
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Visitor Numbers & Revenues
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Supports and incentives required to ease some of the cash-flow pressures on your business over the next 
12 months? 
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